COURSE DESCRIPTION (Group C)

	Course code
	Course group 
	Volume in ECTS credits
	Course valid from 
	Course valid to

	VAD2009
	C
	6
	2022 04 15
	2025 02 01


	Course type (compulsory or optional)
	Compulsory

	Course level (study cycle)
	First cycle

	Semester the course is delivered
	5

	Face-to-face, distance or blended studies
	Face-to-face / Distance


	Course title in Lithuanian
PAŽINTINĖ PRAKTIKA


Course title in English
	INTRODUCTION PRACTICE


Short course annotation in Lithuanian (up to 500 characters) 

	Dalyko paskirtis – suteikti studentams bendrą supratimą apie būsimą profesinę veiklą. Pažintinė praktika susideda iš dviejų dalių: įmonės valdymo modeliavimo žaidimo „MAGE“ ir organizacijos pateiktos užduoties sprendimo. Pirmoji praktikos dalis organizuojama, naudojant imitacinį įmonės valdymo modeliavimo įrankį MAGE (pranc. MAnagement GEnerale). Veiksmai ir veiklos, atliekamos šioje imitacinėje įmonėje yra artimos atliekamoms verslo organizacijose. Antroje dalyje – organizacijos pateikta problema sprendžiama studentų komandose.


Short course annotation in English (up to 500 characters) 

	The aim of this practice is to provide students with a common understanding about the future professional activities. The practice consists of two parts: business modelling (simulation) game MAGE and solution of real organization problem. The operations and activities in MAGE (French Management Generale) are very close to the real ones in business companies. The problem of organization is being solved in the teams of students.


 Prerequisites for entering the course
	Microeconomics; Macroeconomics, Consumer behavior, Finance in Marketing, Principles of Marketing


Course aim
	To provide students with a common understanding about the future professional activities.


Links among study programme outcomes, course outcomes, content, study and assessment methods
	Study programme:

Business Administration

Programme outcomes
	Course outcomes
	Content (topics)
	Study methods
	Assessment methods

	4) Identify and critically evaluate the economic, social and ethical challenges of businesses, after analysing the factors of the changing business environment and their possible impact on business, also taking the business mission and strategic goals into account.
	1) To collect and analyse the information required for a solution of real organization problem
	2. Presentation of the organization's real problem case, submission of tasks, analysis and solutions in teams.
	Teaching methods: provision of information (explanation, illustration), using visual aids; moderation of simulation; project-based teaching; modelling of business situations; moderation of problem-based situations solving; moderation of team-building game; consulting.

Learning methods: simulation; project-based learning; group work in preparation of a business plan and of a practice report; problem solving; team-building game;

brainstorming; oral self-reflection; Individual work: search for and analysis of information presented in introduction literature, periodicals, on internet, etc.
	Assessment of achieved goals in virtual company; Assessment of real organization problem case analysis report; Assessment of

preparation and defence of a group practice report.

	5) Independently analyse various business administration situations, problems and opportunities, offer them alternatives of possible solutions and to anticipate actions and challenges for their implementation.
	2) To prepare a project to solve a real organization problem
	
	
	

	
	3) To model the decision making in in the virtual company in fields of manufacturing, human resources management, sales and finance
	1. Presentation of company management modeling game MAGE, decision making in teams, discussion of results.
	
	

	6) Effectively communicate and work in a team and partnership with stakeholders in various organizations, discuss relevant professional issues in an interdisciplinary environment, take the initiative and leadership in creating, initiating and implementing business management change in organizations.
	4) To demonstrate the ability to communicate with others, share work, assume responsibility, etc.


	5. The team building, team work and self-reflection. 


	
	

	7) Demonstrate the core values and principles necessary for a business professional, to apply systematic approach, analytical, critical and creative thinking in performing various business administration activities, ability to responsibly make ethical, innovative and creative decisions in the field of business administration, take responsibility for the taken decisions and their impact on society and the environment and to pursue continuous formal and non-formal learning.
	5) To prepare written report, summarising the process and results of business simulation and real organization problem solving and its oral presentation
	3. Preparation of the report on the performance and results in introduction practice.

4. Preparation of oral presentation and public speech.
	
	


Criteria of learning achievement evaluation 

	1. The student selects and evaluates at least half of the most important and influential information for a solution of real organization problem
2. The students prepare a group project solution for a real organization problem according to the requirements

3. The student makes decisions in the fields of manufacturing, human resources management, sales and finance, according to at least half of the requirements given in the task

4. The student prepares a group report and its oral presentation, according to the requirements

5. The student works together, communicates with other members of the group and assumes responsibility in order to achieve his/her personal goals


Distribution of workload for students (contact and individual work hours)
	Study forms
	Hours in face-to-face studies
	Hours in online studies

	Consultations
	1 hours
	1 hours

	Contact work hours in total
	1 hours

	Individual student work
	159 hours

	Total
	160 hours


Structure of cumulative score and value of its constituent parts
	Assessment of achieved goals in virtual company – 20%. 

Interim offers and reports – 30%. 

Final report and its oral presentation – 50%.


Recommended reference materials

	No


	Publication year
	Authors and title of publication (e-source) 
	Number of copies in University libraries or link to e-source

	Basic materials

	1.
	2006
	Rouhaud J.F. Valdymo modeliavimas MAGE: „Įmonės pažinimas“.
	Elektroninis išteklius

	2.
	2012
	Pranulis, V., Pajuodis, A. ir kt. Marketingas. 
	58

	3.
	2012
	Bakanauskas, A. Integruotosios marketingo komunikacijos
	https://www.vdu.lt/cris/bitstream/20.500.12259/201/1/ISBN9789955127413.pdf

	Supplementary materials

	1.
	2009
	Levinson, J. C, Partizaninis marketingas: paprastos ir nebrangios strategijos, kaip mažoms įmonėms uždirbti didelį pelną /Jay Conrad Levinson su Jeannie Levinson ir Amy Levinson; iš anglų kalbos vertė Vilma Kačerauskienė.
	1

	2.
	2011
	Organizacijų vadyba: vadovėlis (autorių kolektyvas; vadovas P.Zakarevičius)
	65

	3.
	2011
	Bagdžiūnienė V. Įmonių veiklos planavimas ir analizė: esmė ir verslo situacijos
	6

	4.
	2012
	Successful Marketing Communications

By Cathy Ace
	https://books.google.lt/books?isbn=1136361251

	5.
	2016
	Sethna, Z., Blythe, J. Consumer Behaviour
	https://books.google.lt/books?isbn=1473987253

	6.
	2017
	Marketing Communications: An advertising, promotion and branding perspective edited by Geraldine Bell, Babek Taheri
	https://books.google.lt/books?isbn=1910158968

	7.
	2018
	Handbook of Research on Retailing

edited by Katrijn Gielens, Els Gijsbrecht
	https://books.google.lt/books?isbn=1786430282
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