COURSE DESCRIPTION (Group C)

	Course code
	Course group 
	Volume in ECTS credits
	Course valid from 
	Course valid to

	EKO4004
	C
	6
	2022 04 15
	2025 02 01


	Course type (compulsory or optional)
	Compulsory

	Course level (study cycle)
	First cycle

	Semester the course is delivered
	7

	Face-to-face, distance or blended studies
	Face-to-face / Distance 


Course title in Lithuanian
	VADYBOS EKONOMIKA


Course title in English
	MANAGERIAL ECONOMICS


Short course annotation in Lithuanian (up to 500 characters) 

	Vadybos ekonomikos kursas padės studijuojantiems, remiantis ekonomikos dėsningumais ir ekonomine analize, priimti optimalius sprendimus organizacijoje, esant besikeičiančiai makroekonominei aplinkai. Kurse studentai analizuos sprendimų optimizavimą siekiant pagrindinių organizacijos tikslų, esant tokioms sąlygoms, kaip neapibrėžtumas, nepilna informacija, didėjanti rizika ir dirbant įvairiose rinkose, tokiose kaip monopolinė konkurencija, oligopolija, monopolija. Kurse studentai analizuos tokius optimizavimui svarbius momentus, kaip sandorių kaštai ir jų minimizavimas, derybos ir kontraktai, aukcionai, organizacijų strategijos ekonomika.


Short course annotation in English (up to 500 characters) 

	The objective of the course is to provide an understanding of how fundamental economic theory can be applied to decision making within the firm and how to make decisions in uncertain and competitive environments. The main topics will cover the analysis of market demand and supply, optimal use of resources, computing the relevant costs of any decision, pricing decisions, and use of marginal analysis to make investment decisions and develop long-run strategies that increase firm value.


 Prerequisites for entering the course
	Microeoconomics, Macroeconomics


Course aim
	To provide students with the basic laws of management economics and to provide them with the practical skills necessary to make optimal decisions in an organization’s  uncertain changing environment.


Links among study programme outcomes, course outcomes, content, study and assessment methods
	Study programme: Economics Programme outcomes
	Course outcomes
	Content (topics)
	Study methods
	Assessment methods

	2. Ability to demonstrate the economic understanding, apply it in a changing environment and substantiate solutions to economic problems in micro and macro level.
	1. Student knows organization theory concepts, their evolution, economics principles and targets, seeking optimal results of the performance of the organization
	1. Theories of firm performance analysis. Economic decisions and their adoption.

2. Demand analysis from a management perspective

3. Demand and gross income

4. Demand forecasting

5. Production function
	Narrative, interpretation, illustration, analysis of problematic examples and questions, problematic

solution of situations
	Written assessment (colloquium and examination), evaluation of solutions to the problem

	
	2. Student can optimize the results for the future strategy, applied game theory, choosing the best solution
	6. Cost theroy
	Formulation of practical tasks or problems and solutions demonstration, problem solving
	Evaluation of the performance of the seminar tasks

	
	3. Student can evaluate and assess the changes of the economic indicators of the organization for the decision making
	7. Optimal decision making in an oligopolistic and monopolistic market of monopolistic competition
	Narration, interpretation, illustration, questions and answers

presentation, analysis of documents and scientific sources
	Written assessment (colloquium and examination), evaluation of case studies and problem solving

	3. Ability to solve practical economic problems, using both quantitative and qualitative methods of economic analysis and critical thinking.
	4. Student can make decisions by predicting strategy, applies game theory in choosing a solution
	8. Application of gambling theory in strategy formation
	Preparaation of the report
	Assessment of the progress of the independent group work preparation and the final written presentation.

	
	5. Student understands transaction costs, can evaluate and minimize them, understand the contracts specificity in economics can determinate ex/post opportunizm, the reputation importance
	9. Transaction costs and their optimization
10. Opportunistic behavior and its assumptions
	Formulation of practical tasks or problems and solutions

demonstration, problem solving
	Written assessment (colloquium and examination), evaluation of the performance of the seminar tasks

	
	6. Student understands bargaining and negotiation economics, auctions economics
	11. Strategic alliances and their economic evaluation
12. Negotiation economics 
13. Auction economics
	Formulation of practical tasks or problems and solutions

demonstration, problem solving
	Written assessment (colloquium and examination), evaluation of the performance of the seminar tasks

	6. Ability to demonstrate independent learning skills, communicate and work in a group, discuss, and negotiate.
	7. Student demonstrates the communications ability, team working, possibilities to present the evaluation
	14. Optimal decision making by calculating and evaluating economic indicators
	Formulation, interpretation, performance of practical tasks
	Evaluation of preparation and presentation of independent group and individual practical tasks during seminars


Criteria of learning achievement evaluation 

	1. The student recognizes and describes at least half of the organization theories, their influence in optimization of the economic indicators.

2. Student demonstrates minimally sufficient ability to recognize and analyze the content of the benefit / cost decision-making process.
3. Student demonstrates minimally sufficient ability to recognize and evaluate economic indicators in terms of their optimization.
4. Student demonstrates minimally sufficient skills of analysis, decision-making and implementation of a specific business situation based on examples and analogues.
5. Student demonstrates minimally sufficient ability to identify and estimate transaction costs, knows their importance and minimum capabilities.
6. Student demonstrates minimally sufficient ability to recognize strategic alliances and evaluate them economically, understands the economics of negotiation and auctioning.
7. Student works with other members of the group, communicates with them, and takes responsibility for their personal results.


Distribution of workload for students (contact and individual work hours)
	Study forms
	Hours in face-to-face studies
	Hours in online studies

	Lectures
	30 hours
	30 hours

	Seminars
	30 hours
	30 hours

	Contact work hours in total 
	60 hours

	Individual student work
	100 hours

	Total:
	160 hours


Structure of cumulative score and value of its constituent parts
	Mid-term – 20 % 

Individual and group intermediate assignments – 40 %

Exam – 40 %


Recommended reference materials

	No


	Publication year
	Authors and title of publication (e-source) 
	Number of copies in university libraries or link to e-source

	Basic materials

	1.
	2022, 2015, 2012
	Salvatore D. Managerial Economics
	5

	2.
	2020
	Blair. R, Rush. M. The Economics of Managerial Decisions
	2

	3.
	2012
	Samuelson, W., Gmarks, St. Managerial Economics.
	http://www.mim.ac.mw/books/Samuelson%
20Managerial%20Economics%207e.pdf

	4.
	2011
	Damodaran, S. Managerial Economics
	3

	5.
	2002
	Lydeka, Z., Drilingas B. Firmos ekonomikos pagrindai
	85

	Supplementary materials

	1.
	2008
	Dauglas E. Managerial Economics.
	https://www.scribd.com/document/439755027/Evan-J-Douglas-Managerial-Economics-z-lib-org-pdf

	2.
	2004
	McAleese, D. Economics for Business
	https://www.pearson.com/uk/educators/higher-education-educators/program/Mcaleese-Economics-for-Business-Competition-Macro-Stability-and-Globalisation-3rd-Edition/PGM567410.html
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